Telix Pharmaceuticals Limited
ACN 616 620 369
Suite 401, 55 Flemington Road
North Melbourne
Victoria, 3051
Australia

Job Description: Product Manager, Prostate Cancer Portfolio
Type: Full Time
Location: Indianapolis, Liege or Melbourne
Date: Immediate

About Telix Pharmaceuticals Limited
Telix is an Australian public company (ASX: TLX) headquartered in Melbourne with international
operations in Europe, the US and Japan. Our vision is to be a leading, global biopharmaceutical
company in the field of “theranostic” radiopharmaceuticals and we are currently developing a
portfolio of clinical-stage products that address significant unmet medical needs in oncology and
rare diseases.
Description
Telix is still growing and looking for a Product Manager, Prostate Cancer Portfolio to join our team.
This is a newly created role, working directly alongside the Vice President, Product Management.
The successful candidate will be responsible for product planning focusing on market size, global
strategy, R&D, new products, and lifecycle management. Using their expertise and understanding
of the prostate cancer market, they will have the opportunity to set a portfolio vision and strategy
and work within the Product Portfolio Management team to drive product development to create
and leverage business opportunities. Key accountabilities will include:
•
•
•
•
•
•

Understanding market dynamics, insights and drivers to anticipate market trends and to help
develop and guide Telix’s innovation strategy
Conducting market analysis to improve strategic decisions around the future product portfolio
Identifying threats and opportunities in relation to products/ingredients to meet market needs
Working within the Product Portfolio Management team to develop product innovation
strategies as well as strategic roadmaps to guide idea development and prioritisation and
ensuring alignment with Telix’s global product development strategy
Working cross functionally through the product development phase and developing final
product plans and product packs.
Contributing to post launch review and analysis to capture learnings.

To be considered for the role, candidates require tertiary qualifications in marketing, business
and/or life sciences and must demonstrate progressive experience in sales/marketing/product

management in the pharmaceutical/biotechnology industry. More specifically, candidates
will have worked with a focus in imaging, radiopharmaceuticals or oncology, preferably in
prostate cancer. Applicants will also need to demonstrate an ability to understand market
segments and customer needs and effectively translate into clear marketing requirements
for product development. Strong analytical skills, flexibility in dealing with changing
priorities and a logical, facts-driven approach are highly desirable skills.
This is an exciting time for Telix. Come join us on our mission to help patients with cancer live
longer, better quality lives!

No agency submissions will be considered.
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